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EMAIL/FAX/CALL-IN INSTRUCTIONS

There are three ways in which you can interact with the panelists:

E-MAIL: Before the program, you may e-mail your questions for the
. panelists to hhartman@dcccd.edu and they will address them during
.= the teleconference.

FAX: Before November 20, fax to 972.669.6699
On November 20, fax to 972.669.6633

B CALL: You are encouraged at any time during the program to call in
your questions and comments.

The toll-free telephone number for call-in questions is:

1.800.745.0371

HOW IT WORKS: Your call will be answered by a member of our staff, who will ask for your
name and site location. You will then be put on hold. While you are on hold, you will be able
to hear the videoconference through the telephone. Stay on the line so we can communi-
cate with you if necessary.

If your call should be accidentally disconnected, call again and tell the operator you were
disconnected while waiting to ask a question.

When prompted or introduced by the program host, give your name and site location, and
state your questions as clearly and succinctly as you can. Please be aware that while you
are asking your question and while it is being answered you will be “on the air.” Please
remain on the line until your question has been answered and your call has been
disconnected.

BETTER AUDIO: To minimize the possibility of any technical or program difficulties that may
be caused by audio feedback, we suggest you locate the telephone away from the audio
speaker at your site.

A Broader Sense of Articulation 4



STAREZ N,

FAX-IN QUESTION SHEET
FAX: 972.669.6633

Enter your question or comment below in 25 words or less and print clearly so that the
moderator can read the question.

Name:

Viewing Site, City, State:

Question or Comment:
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PRESENTERS:

Fidel Castillo is the Director of the North Central Texas Tech-Prep Consortium at the Dallas
County Community College District.

Lynn Denton is Director of the College for Texans Campaign, with responsibility for developing and
overseeing the campaign strategic plan. In this capacity, she is responsible for managing an adver-
tising contract, developing the campaign’s local outreach infrastructure in Texas’ 254 counties, and
supervising other members of the campaign team, all with the goal of getting an additional 300,000
people to Texas colleges and universities by 2015. Lynn comes to the Coordinating Board from the
Texas Health and Human Services Commission, where in the fall of 2001 she played a key role in the
implementation of Senate Bill 43, the Medicaid simplification legislation. Prior to HHSC, Lynn
worked for the Texas Department of Health, where she was a manager on the statewide start-up
team for the Children’s Health Insurance Program, or CHIP. In that capacity, Lynn’s primary responsi-
bilities were to launch and oversee the local outreach efforts for CHIP, manage the dental services
contract, and develop private-sector partnership efforts for the program.

Rob Franks has 15 years experience in business and industry as an engineer, a production
manager, and as a human resources manager; 19 years in education as a secondary teacher,
college instructor, State Tech Prep Director, and Director of Texas Perkins Grants Administration.

Dr. Cubie Ward serves as the director of the Interdisciplinary Studies program at the University of
Texas at Arlington. Cubie has held this position since 1999. He has also directed Academic Advis-
ing and Student Success Programs. Two years after earning his Ph.D., UTAinvited him back to hold
administrative and faculty positions. Seeking excellence in the administration of higher education,
Dr. Ward has continued to pursue post doctoral coursework in Harvard’s Graduate School of Higher
Education’s Management Development, Institutional Performance Measurement, and Leadership
Management programs. The Interdisciplinary Studies program is an academic unit offering custom
fit degrees for students whose career needs cannot be fulfilled with traditional degrees. In addition
to Baccalaureate degrees in Arts and Science, the program also offers Master’s degrees in Arts
and Science. The program has high standing among the university’s faculty and staff for solid and
rigorous degree plans based on creative and insightful academic advisement of students whose
individual career goals range from cranial reconstruction to computer technologies, from equine
management to education, from building construction to airplane designs. Under Dr. Ward'’s direc-
tion, this program has grown numerically and in reputation through the University. Dr. Ward has been
noted as one of the most imaginative and forward thinking among UTA's faculty and administrative
staff. Adding to a list of creative and student-centered initiatives that he has brought to UTA, is the
Texas TWO-STEP and the UTA/Community College Transfer Consortium that he and colleagues
from the College of Science and partners from Dallas, Tarrant, Collin, Navarro, and Weatherford
community colleges designed and created.
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ROB FRANKS’ PRESENTATION

A Broader Sense of

Articulation

“The Future of Education is Now”

Closing the Gaps by 2015

+ Participation — increasing the number of
students who enroll in postsecondary

education
» Success — increasing the number of students

who complete postsecondary awards and
degrees

» Excellence — creating innovative programs
and systems to give students the best

possible education

Where are we going?

+ Quantifiable Quality Indicators
+ Student Outcomes

* Emphasis on Seamless Education for

Life-long Learners
» Community and Technical Colleges as

Key Players in Technical Education and
as “first experience” institutions




Quantifiable Student Outcomes

Matriculation (HS to Colleges)
Transfer to University

» Completion Rates (from college)
Award Attainment

Placement in high skill/high wage jobs
Salary Improvement

Tech Prep becomes
Institutionalized

Secondary funding tied to students in approved
career programs that have formal agreements
with colleges

Postsecondary funding tied to students who are
declared majors in technical programs (linked to
secondary)

Educational Partnerships required

Seamless educational pathways that include
college credit earned in high school

What Needs to be Done?

— Continue to develop data systems

— Begin solidifying partnerships now

— Increase the numbers reported and get
them right

— Formalize agreements

— Seek new partners that have not
participated before or only minimally
participated to date




LYNN DENTON’S PRESENTATION

College for Texans

Campaign

Campaign Goal

+ To bring into higher education by 2015

an additional 300,000 people prepared
to succeed who are not expected,

based on current enrollment trends, to
enroll in a Texas college or university

Campaign Mission

To motivate students and their influencers —

1) to believe that higher education maximizes
life’s choices and is desirable, attainable
and affordable, and

2) to make choices and take actions

throughout the student’s life that place and
keep the student on the path toward

attaining a higher education




Grassroots Outreach

Mobilize, train, and fund new networks of
adults and youth to engage in campaign
outreach activities

Statewide recruitment and training of
community-based organizations (CBOs)

GO Centers at high schools to allow distribution of
information and materials

Grassroots Outreach

Provide on-going support to first-
generation students to get and stay
on the college-going path

= GO Centers

= Tech Prep and Business Support for
GO Centers

Community-based Organizations

» Provide local support for education

* Inform parents and students about the value
of education

» Provide support for teachers, schools, and
students to provide the best possible
education

* Be mentors

+ Spread information that there are many ways
to achieve college educational goals

10



How can local community-
based organizations get
involved in the campaign?

ducation. Go Get It.

Visit Our Site: www.collegefortexans.com

11
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COLLEGE FOR TEXANS CAMPAIGN
COMMUNITY-BASED ORGANIZATION REQUEST-FOR-PROPOSALS
2003-04

The Texas Higher Education Coordinating Board (THECB) invites Community-Based Organiza-
tions (CBOs) to participate in the College for Texans Campaign resulting from Senate Bill 573
(passed in the 77 legislative session of 2001, and codified in the Texas Education Code, at §
61.951.) The law requires that THECB administer a statewide campaign to assure that parents
and students understand the importance of higher education and how to prepare for it academi-
cally and financially. The campaign is also one of the major strategies of the state’s education
strategic plan, called Closing the Gaps by 2015. The goal of the campaign is to bring into higher
education by 2015 an additional 300,000 people prepared to succeed who are not expected,
based on current enroliment trends, to enroll in a Texas college or university.

CBOs that serve families, i.e., parents and/or children or youth, are invited to be voluntary partners
in the campaign. These CBOs will serve as a local “point-of-sale” or distribution network for the
information we need to get to families. Our target parents may not attend meetings at the public
school, thus we must work with grassroots groups that have connection to these parents. CBOs
provide a link to families that we would not otherwise have.

THECB has prepared a GO kit with a series of free train-the-trainer modules with age-appropriate,
interactive activities and presentations for parents and their children, from preschool through the
first year of college. These resources show families how to begin and stay on the college-going
path. The English and Spanish materials are especially targeted to parents with no college-going
experience themselves.

CBOs interested in supporting the campaign are invited to attend an orientation meeting about the
campaign and about CBO mini-grants in their region in October or early November 2003. For a
list of meeting locations and dates, visit www.Education-GoGetlt.com.

Although CBOs are asked to volunteer their efforts to support the goals of the campaign, THECB is
making mini-grants available to participating CBOs to be used to provide incentives to parents
and/or children or youth to attend CBO activities or presentations from the training modules. For
example, funds may be used for visits to nearby community colleges or universities by parent or
student groups for an age-appropriate college orientation. If trips are financed with a campaign
mini-grant, it is required that trip participants also participate in the age-level activities or presenta-
tions from the GO kit before or during their trip. Mini-grants cannot be used to pay staff salaries, or
to purchase or rent equipment, other than transportation to area colleges or universities. This year,
mini-grant recipients may use the funds to provide food for participants in a campaign activity, as
long as the food is meant as an incentive to get parents to students to attend the event, and the GO
kit activities are presented at the activity. By law, food bought with these funds may not be used by
state employees.

CBO mini-grants will be awarded competitively in each of the 20 public education regions and
THECB staff will evaluate proposals and award grants. A map of the regions and the criteria scor-
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ing sheet to be used by evaluators is posted on the campaign website at www.Education-
GoGetlt.com. Criteria used to evaluate CBO proposals give credit to collaborative efforts, feasible
and practical proposals, proposals that clearly indicate that higher education activities will be done
with campaign target audiences (first-generation, minority parents and students), cultural compe-
tency, the ability to leverage resources and provide in-kind resources to the project, and a willing-
ness to “institutionalize” higher education messages in the CBO’s work as opposed to a one-time
activity.

CBOs that had mini-grants this year and thus already received the materials and training are not
required to (but may) attend more training this second year. However, some changes were made to
the training kit and the kit is now available in Spanish, so volunteers are encouraged to download a
newer version of the kit at www.Education-GoGetlt.com. CBOs that do not receive mini-grants are
welcome to attend the training sessions. New CBO that receive mini-grants are required to attend
the training, to use the GO kit materials, and to report on the outcome of the mini-grant activities on
a Final Report Form provided by the campaign.

Institutions of higher education (IHE) and public school districts are not eligible to apply for the mini-
grants, but representatives of these entities are invited to attend the training sessions to learn
about the training materials. Student, parent or nonprofit groups associated with public schools or
IHE'’s (especially G-Force groups - see www.gocenter.info), PTAs and PTOs, student councils,
student service-learning groups, student clubs, school foundations, et al.), are eligible to apply for
mini-grants. Public schools and IHEs are welcome to seek partnerships and develop joint activities
with these groups or with CBOs that are interested in the mini-grants, for example, to develop an
on-campus college orientation with CBOs that serve parents or students. Public schools and IHEs
may serve as fiscal agent for school-related student or parent groups that need such assistance.

Each CBO is limited to one $500 mini-grant. CBOs may complete a Single CBO Application Form,
if they wish to work independently of any other group. Alternatively, CBOs are invited to partner with
other CBOs for joint projects to accomplish the goals of the campaign. In such case, CBOs working
cooperatively may submit one CBO Partnership Application Form, and if accepted, each CBO can
receive $500 towards the joint project, or one CBO in the partnership may act as fiscal agent for
the $500-per-CBO total grant funding awarded to the project. The number of CBOs that may part-
ner on one project is not limited. However, each CBO that seeks funding for a joint project must
contribute substantively in time and work towards the joint project, and each CBO’s contribution to
the project must be accounted for in the application and Final Report. THECB does not consider
CBO “letters of support” a substantive contribution to a project. In-kind contributions by businesses,
IHEs or public school districts to a CBO'’s application will strengthen the CBO’s application in the
selection criteria. This year, CBOs must choose to submit either a Single CBO Application ora
CBO Partnership Application. No CBO may receive more than $500 this year.

Application forms are available at www.Education-GoGetlt.com or by calling 512-427-6271, in
which case the form can be emailed, faxed or mailed to you. CBOs completing the single applica-
tion form electronically may type their responses directly into the Word application provided and
are urged to be concise and to limit the response to three (3) pages. Those hand-writing the form
may attach a supplemental sheet of paper for continuation of responses, if necessary. Those
completing the Partnership Application are asked to follow a five (5) page limit.
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Proposals must be received by the Coordinating Board by November 14, 2003, at 5:00 p.m.
central time. Earlier submission of proposals is acceptable. Successful CBOs that are new cam-
paign partners will be required to send a representative to a half-day training session in their
region of the state at their own expense in early 2004. CBOs may begin offering higher education
information and activities after the training, and activities must be completed by August 31, 2004.

All CBOs that submit proposals will be notified of grant awards by e-mail on December 5, 2004 (or
by FAX or mail, if e-mail is not available).

PAYMENT BY STATE VOUCHER — Renewing CBOs: CBOs that were partners this year and
successfully completed the Texas Application for Payee Identification Number form of the Texas
Comptroller of Public Accounts Office do not have to submit that form again, because they now
have a permanent payee number in the system. Payment to them this year will be easily and
quickly accomplished. However, if a CBO that had a grant this year wishes to change fiscal agents
(for example, another CBO acted as their fiscal agent last time and the CBO wishes to be their
own fiscal agent this time), the CBO must complete the Texas Application for Payee |dentification
Number form and send the completed form with the CBO Application Form.

PAYMENT BY STATE VOUCHER — New CBOs: All new prospective partners are required to
complete the Texas Application for Payee Identification Number form of the Texas Comptroller of
Public Accounts Office and submit it to THECB with the CBO Application form, so that the lengthy
process to establish an account with the Comptroller’s office can be started as soon as possible.

CBOs can find the Texas Application for Payee Identification Number form on the campaign
website at www.Education-GoGetlt.com, or may contact Lynn Burkhart who will email or mail itto a
CBO. The form is also on the Comptroller’s website at www.window.state.tx.us/taxinfo/taxforms/ap-
152.pdf.

Instructions on completing the Texas Application for Payee Identification Number form:
The form does NOT have to be typed, it can be hand-written in pen.

Only one form is needed when one organization is serving as fiscal agent for a group of CBOs.
Thatis, only the organization serving as fiscal agent needs to send in a form.

There are five sections on the form, indicated as Sections |, Il, Ill, IV and V. In Section |, IG-
NORE EVERYTHING except the first question asking for Federal Employer’s Identification
(FEI) Number. Check off box 1, then fill in your agency’s nine-digit (9) Federal Employer’s ID
number in the space that says “Enter the number indicated: .” The group associated
with that number through the IRS will have their name printed on the $500 payment voucher. For
example, if a PTA uses their school district’s FEI number, the check will be addressed to the
school district.

In Section |, ignore the second question about Social Security Numbers (SSN), as we CAN-
NOT use a Social Security Number to pay for a CBO mini-grant, and ignore the third question
about Comptroller’s assigned number. For the final question in Section I, it is highly unlikely that
you are reporting any Texas tax to the Comptroller’s Office, so mark the “NO” box.

In Section I, the name and mailing address must be of the CBO, not a person.
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In Section Ill, if your group is a corporation or professional association, the appropriate box must
be checked, and the charter number must be entered. Be sure to mark the box indicating what
kind of corporation you are.

In Section Ill, if none of those codes apply to your organization, check box N for “Other” at the
very bottom line of the section, and write “Nonprofit Organization” in the space after “If checked,
explain ?

Ignore Section IV.

Section V: The form does NOT have to be signed. Lynn Burkhart in the campaign office will sign
the form when submitting it for you to the THECB business office.

EVALUATIONS and FINAL REPORTS: Evaluation forms are attached. CBOs are required to ask
parent and/or student participants in their campaign activities to fill out the appropriate evaluation
form at the close of the activity and are asked to complete the Presenter Evaluation Form. The
CBO may either mail the evaluation forms to THECB, or prepare a compilation report on the re-
sponses to submit to THECB. NOTE: This year, CBOs are asked to submit the evaluations and
Final Report within 2 weeks of completion of the last campaign activity rather than waiting until
the end of the fiscal year. For those CBOs that hold campaign outreach activities in late August, the
Final Report and evaluations are due to THECB by September 15, 2004. Please note that any
CBOs who received mini-grants for 2002-03 and who did not submit a Final Report on activities
will not be awarded a mini-grant for 2003-04. If your report is late, please contact your campaign
program director immediately.

Time-Line

October 1 Distribution of CBO RFP

October/November Regional meetings to discuss the campaign and RFP

November 14 Proposals due at 5 p.m. to THECB in Austin via e-mail, fax or mail

November 17-30 Campaign staff evaluate proposals

December 5 All CBOs that submitted applications are informed of funding decisions
and a list of successful awardees is posted on the campaign website at
www.Education-GoGetlt.com

December 6-31 Payments forms submitted by campaign to finance staff for processing.

Early 2004 Trainings in 20 regions for new partner CBOs (dates TBD). CBOs with
grants this year not required to attend training and may begin outreach
upon receiving payment. New CBOs must receive training and materi
als before beginning outreach.

August 31, 2004 All CBO outreach must be completed and mini-grant funds must be
expended. Any funds unused by August 31, 2004 must be returned to
THECB.
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September 15, 2004 Final reports due to THECB by 5 p.m. central time.
ATTACHMENTS available at www.Education-GoGetlt.com

Map of 20 Regions

List of Campaign Program Directors by Region

List of Campaign Orientation Meetings in Regions — October/November 2003
CBO RFP for 2003-04

Evaluation Criteria Score Sheet for CBO Mini-Grants

List of Regional Training Dates and Sites in Early 2004 (coming soon)

CBO Mini-Grant Evaluation Forms for Presenters, Parents and Students

CBO Mini-Grant Final Report Form

For more information, call Lynn Denton, THECB, at 512-427-6210, or Lynn Burkhart,
THECB, at 512-427-6271 or e-mail lynn.burkhart@thecb.state.tx.us.
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COLLEGE FOR TEXANS CAMPAIGN
SINGLE CBO APPLICATION FORM 2003-04

Note: This form will serve as an agreement between the CBO and THECB, as well as to com-
municate theCBQO'’s intent to provide clients with higher education information and activities.

(Please print or type)

CBO Name:

Mailing Address & ZIP CODE:

Name of Executive Director (or similar title of organization leader):
Name, Title of Person Completing Application:

Contact info of Person Completing Application:

E-mail:

Phone: ()

FAX: ( )

Contact info of Fiscal Agent, if Not Applicant Agency:

Name:

E-mail:

Phone: ()

FAX: ()

Mission of CBO and Clientele Served (Ages/Ethnicity/Income):

Summary of Services Provided in Primary Mission:

County(ies)/City(ies)/Neighborhoods Served (Zip codes served if not entire county or city):

Description of Proposed Activity or Activities to Support the Campaign:

Proposed in-kind contributions to project (by businesses, institutions of higher education, asso-
ciations, civic groups, public school districts, et al.):
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Check below to indicate agreement:

The CBO understands that the CBO are volunteering and will not be paid to provide higher educa-
tion activities, however $500 may be competitively awarded for CBOs to provide incentives or
support for parents and/or children or youth to participate in higher education activities.

Yes

If the CBO is awarded a mini-grant and this is a first-time partnership, the CBO agrees to send a
staff representative to a half-day training session in their region in early 2004 at their own expense.
Yes

The CBO agrees to use the THECB GO kit materials and activities with parents and/or children or
youth. Yes

The CBO assures that the higher education information will be conveyed in a culturally and linguisti-
cally appropriate manner. Yes

The CBO agrees to ask their parent and/or student participants to complete an activity evaluation
form and to send the forms or a compilation report to THECB. Yes

The CBO agrees to report activity outcomes to THECB following their higher education activities,
using a Final Report Form supplied by THECB. Yes

The CBO agrees that either the CBO or THECB can terminate the CBO’s participation in providing
higher education information. Yes

Required Suspension and Termination Clause: When a grant recipient has materially failed to
comply with the terms of a grant, THECB may, upon reasonable notice to the grant recipient,
suspend and terminate the grantin whole or in part. The notice of suspension and termination will
state the reasons for the suspension, any corrective action required of the grant recipient, and the
effective date. The Coordinating Board retains the right to disallow costs and recover funds on the
basis of a later audit or site review. The grantee is obligated to return any funds due as a result of
suspension and termination.

Signature of Executive Director or President/CEO

Date Signed

This form must be received by THECB by 5 p.m., November 14, 2003.
FAX: 512-427-6264 or 512-427-6522

E-mail: lynn.burkhart@thecb.state.tx.us

Mail: Lynn Burkhart, Texas Higher Education Coordinating Board,
PO Box 12788, Austin, TX, 78711

For information, call Lynn Burkhart at THECB, 512-427-6271.

A Broader Sense of Articulation 29



> LARE 5555

COLLEGE FOR TEXANS CAMPAIGN
CBO PARTNERSHIP APPLICATION FORM 2003-04

Note: This form will serve as an agreement between the CBOs and THECB, as well as to com-
municate the CBOs’ intent to provide clients with higher education information and activities.

(Please print or type)

First CBO’s Name:

Mailing Address and ZIP CODE:

Name of Executive Director (or similar title of organization head):
Name, Title of Person Completing Application:

Contact info of Person Completing Application:

E-mail:

Phone: ()

FAX: ( )

Mission of CBO and Clientele Served (Ages/Ethnicity/Income):

Summary of Services Provided in Primary Mission:

Second CBO’s Name:

Mailing Address and ZIP CODE:

Name of Executive Director (or similar title of organization head):
Name, Title of Person Completing Application:

Contact info of Person Completing Application:

E-mail:

Phone: ()

FAX: ()

Mission of CBO and Clientele Served (Ages/Ethnicity/Income):
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Summary of Services Provided in Primary Mission:

Third CBO’s Name (if applicable; if not, cut this section from application):
Mailing Address and ZIP CODE:

Name of Executive Director (or similar title of organization head):

Name, Title of Person Completing Application:

Contact info of Person Completing Application:

E-mail:

Phone: ()

FAX: ( )

Mission of CBO and Clientele Served (Ages/Ethnicity/Income):

Summary of Services Provided in Primary Mission:

Fourth CBO’s Name (if applicable; if not, cut this section from application):
Mailing Address and ZIP CODE:

Name of Executive Director (or similar title of organization head):

Name, Title of Person Completing Application:

Contact info of Person Completing Application:

E-mail:

Phone: ()

FAX: ( )

Mission of CBO and Clientele Served (Ages/Ethnicity/Income):

Summary of Services Provided:
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Fiscal Agent(s) for Partnership (check only one choice below):

Each partnering CBO will act as its own fiscal agent and will directly receive a $500 pay
ment for the project.

The follow CBO will serve as fiscal agent for all partners, to receive the entire partnership
funding for the project:

County(ies)/Cities/Neighborhoods To Be Served by Project (Zip codes served, if services
to be provided at the neighborhood level):

Description of Proposed Activity or Activities to Support the Campaign:

Contributions of Each CBO Listed Above:
First CBO:

Second CBO:

Third CBO:

Fourth CBO:

Proposed in-kind contributions to project (by businesses, institutions of higher education,
associations, civic groups, public school districts, et al.):

Check below to indicate agreement:

The CBOs understand that the CBOs are volunteering and will not be paid to provide higher

education activities, however $500 may be competitively awarded for CBOs to provide incen-

tives or support for parents and/or children or youth to participate in higher education activities.
Yes

If any of the CBOs awarded a mini-grant are new partners, those CBOs agree to send a staff
representative to a half-day training session in their region in early 2004 at their own expense.
Yes
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The CBOs agree to use the GO Kit materials and activities with parents and/or children or
youth. Yes

The CBOs assure that the higher education information will be conveyed in a culturally and
linguistically appropriate manner. Yes

The CBOs agree to ask their parent and/or student participants to complete an activity evalua-
tion form and to send the forms or a compilation report to THECB. Yes

The CBOs agree to report activity outcomes to THECB following their higher education activi-
ties, using a Final Report Form supplied by THECB. Yes

The CBOs agree that either the CBO or THECB can terminate the CBOs’ participation in
providing higher education information. Yes

Required Suspension and Termination Clause: When a grant recipient has materially failed to
comply with the terms of a grant, the Coordinating Board may, upon reasonable notice to the
grant recipient, suspend and terminate the grantin whole or in part. The notice of suspension
and termination will state the reasons for the suspension, any corrective action required of the
grant recipient, and the effective date. The Coordinating Board retains the right to disallow
costs and recover funds on the basis of a later audit or site review. The grantee is obligated to
return any funds due as a result of suspension and termination.

Signature of Executive Director (agency head)

Date Signed
Signature of Executive Director (agency head)

Date Signed
Signature of Executive Director (agency head)

Date Signed
Signature of Executive Director (agency head)

Date Signed

This form must be received by THECB by 5 p.m., November 14, 2003.

FAX: 512-427-6264 or 512-427-6522

EMAIL: lynn.burkhart@thecb.state.tx.us

Mail: Lynn Burkhart, Texas Higher Education Coordinating Board,
PO Box 12788, Austin, TX, 78711

For information, call Lynn Burkhart at 512-427-6271 or email lynn.burkhart@thecb.state.tx.us
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flyer--conf. announcement
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UPCOMING PROGRAMS
(All times are 1:30 - 3:00 PM CT unless indicated otherwise)

JAN. 29, 2004

FEB. 20, 2004
FEB. 26, 2004

MAR. 3, 2004
MAR. 25, 2004

APR. 8, 2004

EDUCATING THE "NET-GEN": STRATEGIES THAT WORK

THE VALUES OF TEACHING (1:00 - 2:15 PM CT)
THE REAL COST OF ONLINE COURSES

ANNUAL CARL D. PERKINS RFQ TELECONFERENCE
COLLABORATIVE LEARNING TECHNIQUES (COLTS)

CYBER INSECURITY? PREVENTION AND PROTECTION SOLUTIONS

Programs to be streamed and available via the Internet include:

NOVEMBER 2003
DECEMBER 2003
JANUARY 2004
FEBRUARY 2004
MARCH 2004
APRIL 2004

MAY 2004

JUNE 2004

JULY 2004
AUGUST 2004

COPYRIGHT ISSUES ONLINE

INTERNET 2: ANEW RESOURCE FOR EDUCATION

SMALL TEACHING CHANGE = BIG LEARNING GAINS
COOPERATION, COMPASSION AND CIVILITY IN THE CLASSROOM
CHANGE YOUR MIND AND CHANGE YOUR LIFE (WELLNESS)
CRITICAL THINKING: REQUIRED LEARNING FOR THE 21ST CENTURY
CHEATING AND PLAGIARISM USING THE INTERNET

ETHICAL DECISION MAKING IN THE PROFESSIONAL SETTING

--a special three hour in-service program for professional counselors
and heathcare providers

DOES YOUR ONLINE COURSE NEED EXTRA CREDIT TO PASS?
RETIREMENT PLANNING FOR EDUCATIONAL EMPLOYEES
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> LARE 5555

EVALUATE “A BROADER SENSE OF ARTICULATION”

On a scale of 1-5, with 5 being the highest, rate the videoconference in terms of its value to you.

Excellent Poor

Timeliness of topic 5 4 3 2 1
Programs format 5 4 3 2 1
Moderator 5 4 3 2 1
Panelists or Instructor 5 4 3 2 1
Handouts 5 4 3 2 1
Technical quality 5 4 3 2 1
Overall evaluation of program 5 4 3 2 1
Local site activitieswereheld?  YES _ NO
1. Institution name:
2. My current position is: (circle one)

a. Faculty c. Classified Staff

b. Administrator/Professional Staff d. Other

3. What did you like most about the videoconference?

4. What could have been done to make it more valuable to you?

5. What topics would you like to see addressed in future videoconferences?

Return to: STARLINK, 9596 Walnut St., Dallas, TX 75243.
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